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I n t r o d u c t i o n 

O f  T h e m e

FREETALITY is the movement of freedom and strength. The 
want to become your own person and is not somebody formed 
of ideas and views from others are essential in this trend. It is 
about taking your own course and finding your own adventure. 

Expressionism is being embraced and the previously unacceptable 
and looked down upon behaviours are now being normalised in the 

present Zeitgeist. 

Today we have become more open to individuals wanting to 
embrace ourselves, no matter what shape or size we are. The rise 
of influencers such as Ashley Graham have been making a stand 
within the media. This movement allows generations to see that 
being skinny isn’t the only set ‘norm’, and being different is a 

positive thing. We are also becoming more aware of what we are 
putting in our bodies and we educating ourselves on how to keep 
our bodies in the best shapes in order for us to live a both full and 

healthy life.

Even with this movement showing to be taking society in the 
right direction, people seem to have become interested in 

knowing what effect the products being put in their bodies are 
having on of them. Artificial techniques such as diet pills still act 

as a major factor in weight loss and active trend. 
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Mood Attitudes and Cultural 
Shifts

The mood towards fitness comes across as extremely positive. The 
movement that it has taken has meant that people are not looking at it 

as a chore but more as an activity. People now, see going to the gym as a 
social outing, where they can happily meet friends and catch up. 

Fitness isn’t just set to certain activities such as swimming, and going to 
the gym. Activities such as palates and Zumba have now come about to 
give people, especially women more motivation to workout. As well as 

this, classes have now been designed for specific age groups in which has 
meant that people aren’t limited because of age boundaries.

The attitude that people have is definitely more focused and people have 
an end goal to look to. 

The Cultural shifts mean that there isn’t a barrier between races. 
FREETALITY is about embracing you as an individual, no matter who you 

are. It is about being a person that is accepted in wider society. Even with 
political feuds in the world, people are standing for what they believe in 

and trying to be heard. Racial feuds and gender debates are widely spoken 
about more today rather in the past due to people opening their minds to 

different situations. (Debating Europe, 2017)
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P e s t l e  F a c t o r s

Technological, legal, and economical 
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• Social Media is now one of the main major influences we have. Generation 
Z are being bought up owning items such as IPhones and MacBook’s so 
have a understanding and a great deal of knowledge on how to use the new 
gadgets being created. This is unlike, Generation Jones who didn’t have the 
opportunity to be bought up experiencing technology, so they have to learn 
about it themselves. (Patel&#8226;Contributor,2018). Social Media is very 
easily accessible, with sites such as Instagram, Twitter and Google, allows us 
to see what is happening in the world straight away. People can then voice 
their opinions online if they don’t agree with something said.

• The fitness and healthy active lifestyle is a trend that is being seen 
across social media; this coming from celebrities endorsing a product to 
others dedicating their social media pages to food. A popular instagram page 
that does this is ‘So Yummy’. It has 5.6 million followers and has thousands 
of likes pure post so really shows a shift in people’s interest. (1,Instagram.
com,2018). Videos shown on the site give us the incentive to want to make 
and eat the products. Through the direct link to the recipe and method 
they give, it shows good usage of the technology that we have open for us 
today.TTechnological
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EEconomical

• Fitness watches such as FitBits and Apple watches are becoming more 
desirable to have. We are living in a time where people want to know 
everything- this being from what we eat to how many steps we do. The 
growth in sales in these products is becoming better for businesses. 
They rival each other making businesses want to strive to be the best. 
(Fortune,2018)

• FitBits and Apple Watches give the consumer choice of personal 
preference. They come in different sizes and colours, but most recently, 
FitBits have been designed to be camouflage into jewellery. (FitBit,2018)
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LLegal

• To advertise a product, influencers and brands have to use the ‘#ad’ 
in order for consumers to identify that the product is being shown purely 
for an advertising basis. Consumers now have a better idea on how to 
differentiate an item to be being actually good or to it just being shown to 
make more sales. (Gov.uk, 2018)
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Desk Research- Diet pills and 
supplements

In the past, people would risk their lives in order to have the perfect 
body. With the desire to be skinny, women had to resort to diet pills 

in order to achieve their ideal self. Some of the supplements contained 
substances such as sibutramine. This is an appetite suppressant that 

can cause strokes and can be fatal. (Express.co.uk,2018) 1,805 people 
took a poll conducted by Medicines and Healthcare products Regulatory 
Agency (MHRA) and Slimming World, and it bought conclusions that one 
in three people bought slimming pills that could be potentially harmful 
to their body because it was a quick fix solution to weight problems. 

(Marsh,2018)

Since April 2013, the MHRA has seized almost £4million dubious weight 
loss pills- with 40% knowing the health risks and 62% doing so because 

they are desperate to lose weight. (Marsh,2018)

With many influencers now coming out with fitness DVD’s and social 
media pages showing healthy foods, it is showing people that they don’t 

need to be buy diet pills to lose weight. 
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Field Research- Diet Pills And 
supplements

With stores like Holland and Barrett still selling diet methods could 
counteract the argument that women are moving forward and embracing 

how they look, the products that they sell such as skinny coffee and 
BooTea, is creating the idea that items like this is good for you due to 
them being sold in a ‘healthy’ and ‘nutritious’ store (Barrett, 2018)

However, when interviewing a Generation Z individual who used to take 
diet pills, she said she would never go back to taking them due to the side 

effects she experienced. She purchased the brand ‘Forever Living Clean 
9’ offline when she was 15. She felt the need to buy them due to how 

people in the celebrity world looked. 5 years after taking them, she doesn’t 
feel the need to go back to them as she feels the direction of fitness has 

changed, by which it gives people of all fitness capabilities the opportunity 
to do something. (1,Lacey,2017)
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Desk Research: Body Image 
Shift
Ashley Graham

Young girls in the past have had to continually live up to unachievable 
body expectations, but even though this expectation is still there, we 
now have a movement being made. (Graham,2015)

Plus sized models such as Ashley Graham are channelling body 
confidence, no matter what shape or size you are. Loving yourself 
comes from within you and you have to embrace it before you can 
expect anybody else to. (Graham,2015)

Stating “I felt free when I realised that I was never going to fit in with 
the narrow mind that society wanted me to fit in” she wants to give 
a voice to women who struggle to find someone they can look up 
to. “The generation that we live in today is a generation of diversity 
and the current is constantly changing. 
By working to redefine the idea of 
feminine beauty we need to ‘Be Real, 
Be Authentic, and Be Your Own Kind Of 
Woman’.” 
(Graham,2015)

You Are Bold
You Are Brilliant
You Are Beautiful 16.
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Desk Research: Body Image Shift
Pixee Fox

Even though it seems that society is trying to move in different 
directions regarding body shape we still have extreme measures that are 
being done in order to create an idealistic look. 
To achieve her dream of looking like a cartoon character, Pixee Fox has 
had multiple cosmetic surgery’s in order to achieve her ideal look. She 
started off with altering her eyelids, a boob job and lip fillers, but now 
has moved onto becoming the first person in the world to have 6 ribs 
removed and have her eye colour changed.  

Even with this look, she states her health has not been affected. She 
feels like she is a science experiment within the beauty industry. Her 
goal is to push the industry forward. By aiming to beat the world record 
of having the smallest ribs. She aims to encourage women to achieve 
goals they set out for themselves and follow their dreams. (Fox, 2015) 
(ThisMorning,2017)
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Field Research: Body Image shift

Shops all over the UK are now selling clothes in different styles, giving 
each individual the ability to become unique and have their own form of 
expression. Urban Outfitters caters to the people that are into the 80s era 
of fashion whilst stores such as Zara are catering for people that are into 
clothes that are modern and are up and coming within the fast fashion 
department. (2,Lacey,2017)

On the streets, youth culture is expressed a lot through what they 
wear. What they wear allows them to show and identify themselves with 
subcultures that they have formed and typically can signify where you 
come from geographically. For example, people who are from east London 
have some of the quirkiest street styles in the UK. (Raymond,2017)
The area is home to creative, fashion and art driven individuals. 
(Poplarharca,2017)

The fashion from East London seems to have influenced the rest of 
the country showing that the shift from being judged negatively has 
moved onto a positive outlook. We see this in areas such as Digbeth in 
Birmingham. From the graffiti on the walls to the vintage fashion style 
gives people a location to dress however they want and be whomever they 
want. (3,Lacey,2017)

Shops have different ranges instore and online that caters to ‘plus-sized’ 
women to give them the opportunity to wear current fashion trends. 
Brands are also catering up to larger sizes rather than just up to size 14 
giving out more variation. (4,Lacey,2017)

19.

20. 21.

22. 23. 24



AW18/19FREETALITY By Holly Lacey

Desk Research: Fitness

The obsession with keeping fit is becoming more prominent. The way we 
desire to look is becoming much more of a focus with trying to reach 

idealistic ideas. Within Generation Z and Millennials, a survey conducted 
by ‘Fuse’ said that 70% of teens and young adults plan to exercise more 
in 2017 (Fuse Marketing, 2017).This figure shows that both Generation 

Z and Millennials are committing to a healthy active lifestyle and are 
exercising and eating ‘smarter’ in comparison to other generations such as 

Baby Boomers. 

Based on data published by the ‘Physical Activity Councils Data,’ 
Generation Z now hold a high interest in outdoor and team sports activities 

whilst Millennials have a high percentage of people taking part in general 
fitness activities. (Fuse Marketing, 2017)
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Field Research: Fitness

Gym memberships are being offered all year round, at discounted prices, 
especially for students. Companies such as Pure Gym are doing discounts 

and monthly payment instalments. Individuals who go to Pure Gym say that 
this scheme gives them a feeling of “control’’ and gives them “motivation” 
to continue to workout in a space that they consider to be a “place of their 

own”.

At leisure centres now, it is seen that people who are over 50 have the 
option to go to classes that are suited specifically for their age group and 

meet up to the requirements that some people over 50 need in order to stay 
fit and healthy. 

Looking into leisure centres, classes for this age group include, ’50 plus 
Activity’ ’50 plus Aerobics’, ’50 plus Keep Fit’ and ’50 plus Circuit’. 

Similarly, they do classes for people over 30 like ‘Abs 30’ and ‘All out 30’.              
(Slt-leisure,2017)

 This gives people the ability to do classes no matter what age; it gives 
the freedom for people to have the choice to stay fit and healthy since 

something is designed specifically for them. 

In an interview done with a lifeguard at West Bromwich swimming centre, he 
said, “A lot of people who come aren’t just from one age group. Swimming 
seems to have become an activity for all to enjoy.” This in itself is showing 

the shift in how people are becoming more active because they want to 
rather being forced into it. (5,Lacey,2017)
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Desk Research: Food Obsession

Social media has become a very prominent platform for people to show off 
what they are eating. It is allowing them to be express what they like and 
gives individuals a form of uniqueness. 

Food photographers Beast and Burden present food as art. They 
say “We want our art to be playful and make people feel inquisitive 
and imaginative…like a child discovering something in a nature that 
feels familiar and unfamiliar at the same time”. These men relate to  
‘FREETALITY’ as they are giving people a sense of adventure and making 
them look deeper something rather than looking at what is solely on the 
outside. 

Generation Z spend a vast amount of money on food- research carried 
out by Piper Jaffray shows that, Generation Z are spending 20% more 
on food than Millennials. Based on findings from the University Caterers 
organisation, 75% of teenagers consider themselves as ‘foodies’. This 
importance comes from the food being a ‘means of self-expression as well 
as substance’. (Smith,2017)

Generation Z and Millennials are similar in what they eat- both generations 
now turning to healthy foods such as avocados and non-dairy products. 
(Smith,2017)
From Jaffray’s  survey, the favoured app by Generation Z is Instagram. 
“Their entire life, if it’s not shareable, it didn’t happen, Experiences define 
them much more than the products that they buy.” This generation seems 
to be building their life based on experiences. (TheBusinessOfFashion,2017)
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Field Research: Food Obsession

Since Instagram is Generation Z’s favoured social media app, it shows how 
Generation Z like to express themselves through the camera. Accounts 
such as ‘foodgod’ (2,Instagram.com,2018), ‘msbakingpanda’ (3,Instagram.
com,2018)and ‘foodnetwork’ (4,Instagram.com, 2018) have a combined 
2.5 million followers on Instagram. 

‘FoodGod’ is an account of Reality TV Star Jonathan Cheban, where he 
displays all of the tasty and extravagant foods that he has eaten while 
travelling the globe whereas the other two accounts show people how to 
cook easily by giving them set ingredients and easy instructions to follow.  

Based on feedback from a survey conducted by the researcher; 60% of 
people said that the FoodGod account made them want to go and out buy 
the food he is eating since it looked so appealing and stated they would 
defiantly post it online if they were to buy it. Similarly, 70% said they 
watch food videos on social media to discover ‘something new to cook’ 
that is both ‘healthy but quick and simple’. 
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Desk Research: Fitness 
Technology

Both Generation Z and Millennials are the leading generations that use fitness 
watches and wearable technology. (Fuse Marketing, 2017)

Over the past few years, there has been a rise in fitness being done through 
technology. This variation ranging from celebrities bringing out fitness 

DVD’s, fitness apps, FitBits and, the apple watch. 

FitBits and Apple watches are activity trackers in a watch form. Not only 
is the device offering health benefits, but it tracks your movement based 
on goals you have set. The watches, monitor steps you take, distance you 

travel and calories you are burning each day. (Jary, 2017)

By having goals set aside to help keep up the progress, and reminders 
to keep on the go, it is easy to identify why fashion purchases have 

dropped to 38% whilst electronic gadgets spending has doubled. 
(TheBusinessOfFashion,2017)
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Field Research: Fitness 
Technology

FitBits and Apple Watches may do similar things but one major difference is 
that you can’t access apps on a FitBit like you would do on the Apple watch. 

After interviewing two individuals from different generations it became 
evident upon what product is better suited for each generation.

 
The 19year old found that the apple watch was better suited to her needs. 
She found the accessibility to the apps she had on her phone now being on 
the watch useful, and stated she paid more to ensure that both her phone 

and watch matched in aesthetics.

However, contrasting ideas rose when interviewing a 50year old lady. She 
bought a FitBit over an apple watch, as it was ‘cheaper’, declaring, she 
didn’t need something so complex just to monitor her daily steps. This 
already shows a clear line of what people in different generations value. 

(6,Lacey,2017)
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Generation Z value being able to criticise brands more openly “They’re 
much more ambitious about going out and learning the back stories of 

various brands, to make sure that the choices they make with their fairly 
limited funds are ones that they feel comfortable making.” Director of 

Youth Insights says. (TheBusinessOfFashion,2017)

Generation Z feel more optimistic and positive about the future. They 
care about the ingredients and nutritional value in foods, but this not as 

much as Millennials. (Claveria, 2017)

Millennials prefer cheaper food and want what they buy to be 
convenient.  The foods they purchase are preferred to be fresh and 

healthy and will pay more to get the full food experience. The promotion 
of vegan foods across social media has been used as a platform that has 

shown respect of the environment and animals resulting in Veganism 
being popular among young people. (Credit-suisse.com, 2017)

Similar to Generation Z, Millennials are an active generation and value 
experiences they are given. They seek for adventure and excitement. 

This pushes them toward new forms of fitness such as boot camps and 
marathons. E-fitness apps are taking the desire of both generations.  

(Credit-suisse.com, 2017)

Consumer Tribes And Values
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History Of FREETALITY Trend

Historic looks of this trend are the styles of public figures such as Marilyn 
Monroe. Marilyn Monroe blurred the lines from a typical ‘dumb blonde’. 

Known as the term  ‘a real women’ she embraced her curves that show you 
don’t have to be the typical look to be successful. (HuffPost UK, 2017)

Women’s fashion styles in the 1980s really influence this trend for its 
creativity.  (Retrowaste.com,2017). The 80s really took notice of the colour, 
size, experimentation and the desire to be different. This is what this trend is 

about. (Ferraro et al., 2018)
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Trend Theory

FREETALITY would go under the theory of ‘Hetrophilly’. This theory is the 
love for different. It has the tendency for individuals to form in diverse 

groups. 
The people within this group tend to be more open and are keen on change.  
They are willing to step out of the ‘norm’ and express their own views and 

to find their own adventures. 
This trend will be found in early adopter groups as the trend isn’t new 

where it would come under innovators but is not a view that is shared by 
the majority.
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T r e n d  E v o l v e m e n t

Activewear is becoming increasingly popular. With both luxury and high 
street brands selling them in stores. Before items of clothing like tracksuits 
became part mainstream fashion trends, you could only find them in sports 
shops such as JD and official head quarters like Adidas and Nike, whereas 

now you can get similar products from anywhere. 

Now, the designs are different in comparison to the activewear in the past as 
it now offers a range of pops colours and styles; this could be in the form of 

jumpsuits or dresses. 

This will then give consumers the opportunity to represent their own 
individual uniqueness.
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